





An M.B.A. at
Old Dominion University

The Master of Business Administration (M.B.A.)
program at Old Dominion University is fully accred-
ited by the AACSB and is open to any qualified
holder of a bachelor’s degree, regardless of his or her
undergraduate field of study.

The M.B.A. program at Old Dominion University is
designed to present broad but thorough insights into
issues relevant to all effective managers. In an ever-
changing and increasingly global environment, these
skills are applicable to both the private and public
sectors. The Old Dominion University M.B.A. pro-
gram is structured to provide students with the
opportunity to design a program of study to meet
their individual needs.

The 48-credit hour M.B.A. at Old Dominion
University allows students a great deal of flexibility
to select courses of interest. Some may choose a pro-
gram with a 12-hour concentration plus six hours of
electives, while others may elect not to concentrate
and develop a personalized M.B.A. program using all
18 elective hours as general electives. Electives are
available in accounting, finance, marketing, manage-
ment, economics, information technology, decision

sciences, operations management, public administra-
tion, and port management. Concentrations are
available in each of the following disciplines:
Financial Analysis and Valuation, Information
Technology, International Business, Maritime and
Port Management, Public Administration, and
Business and Economic Forecasting.

Additional flexibility is provided by the requirement
that each student select three one-hour electives from
among several topics of professional interest. These
include such topics as effective business writing, busi-
ness ethics, business communication, creative think-
ing, employment law and regulation, global cultures,
negotiation, venture capital, and business plan devel-
opment.

Classes are offered at times to accommodate both
full-time and part-time students. Many courses are
offered in the evening or late afternoon at four loca-
tions—the main campus in Norfolk, the Virginia
Beach Higher Education Center, the Peninsula
Higher Education Center, and the Tri-Cities Higher
Education Center. Sections of some courses are also
available during the day. Case studies, lectures and
independent research projects are the major compo-
nents of an integrated approach to the study of busi-
ness management and the M.B.A. program at Old
Dominion University.



Old Dominion University

Old Dominion University had its formal beginning
in 1930 as a branch of the College of William and
Mary and has since matured into an independent
state institution with more than 21,000 students.
The 200-acre campus is bounded on two sides by
the Lafayette and Elizabeth rivers; its northern sec-
tion reflects the influence of the College of William
and Mary in its Georgian architecture, stately trees
and basket-weave brick walks. The southern section
of the campus includes an eight-acre mall bordered
by most of the University’s academic buildings.

Old Dominion University is located in Norfolk, Va.,
the center of a metropolitan area with a population
of approximately 1.7 million. Norfolk is the hub of
the world’s largest natural harbor and is regarded
as a national leader in business and industry. As
part of a major recreational area known for its
beaches and historical landmarks, Norfolk also prof-
its from its relationship with the Navy, its proximity
to Washington, D.C., and the Outer Banks of North
Carolina.

Old Dominion University is composed of six colleges:
Arts and Letters, Business and Public
Administration, Education, Engineering and
Technology, Health Sciences, and Sciences. There
are currently 70 baccalaureate programs, 60 mas-
ter’s programs, two educational specialist degrees,
and 36 doctoral programs.

The College of Business
and Public Administration

The College of Business and Public Administration is
one of over 470 schools in the world to have achieved
accreditation on the graduate and undergraduate
levels by the Association to Advance Collegiate
Schools of Business (AACSB). The Master of Public
Administration program is accredited by the
National Association of Schools of Public Affairs and
Administration (NASPAA). The College offers
degree programs at the undergraduate, master’s and
doctoral levels.

The College has several external units which
enhance and support the academic programs. These
units offer opportunities for students and faculty
members to interact with representatives of busi-
ness, industry and government in Eastern Virginia.
These include the following: International Maritime,
Ports and Logistics Management Institute;
Executive Development Center; Center for Regional
Studies; Center for Economic Education; Center for
Real Estate Asset Management; Economics Club of
Hampton Roads; and the Center for Insurance and
Financial Services.



Degree Requirements

The program consists of 48 credit hours: nine core courses, five electives, three one-hour modules, and the
capstone course in business strategy.

Program of Study

Core Courses: 27 credit hours Credits

ACCT 601: Accounting for Managers 3 credits
DSCI 600: Foundations of Statistics for Business and Economics 3 credits
ECON 604: Managerial Economics and International Trade 3 credits
FIN 605: Financial Management 3 credits
MGMT 602: Organizational Management 3 credits
MKTG 603: Marketing Management 3 credits
ECON 612: Global and Applied Macroeconomics 3 credits
IT 610: Information Systems for Managers 3 credits
OPMT 611: Operations Mgt. with Quantitative Analysis 3 credits
Electives: 18 credit hours

General Electives (one international) 15 credits
Series of One-Hour Modules 3 credits

Capstone: 3 credit hours
MGMT 750: Business Policy and Strategy 3 credits

Total Program: 48 credits



Electives and
Concentrations

A wide range of electives is available in all of the
disciplines in the College of Business and Public
Administration. Concentrations are available for
those students who want to achieve a greater depth
of knowledge in a particular area. A concentration
shall consist of exactly 12 hours of elective course-
work.

Concentrations are available in each of the following
disciplines: Financial Analysis and Valuation,
Information Technology International Business,
Maritime and Port Management, Public
Administration, and Business and Economic
Forecasting.

Core Course
Waiver Policies

Core courses may be waived for students who have
at least a 3.0 average in nine or more designated
undergraduate credit hours (designated by each of
the respective departments) and who begin the
M.B.A. within five years of completing their under-
graduate degree. Please contact the M.B.A. Program
Office for the list of undergraduate courses required
for an M.B.A. core class waiver. Course waivers

must be approved by the M.B.A. Program Office
and are based on departmental recommendations.

Additionally, for those who feel they have the appro-
priate knowledge but not the coursework, written
waiver exams may be taken to demonstrate knowl-
edge equivalent to the core courses. Waiver exams
will be offered and graded by the respective depart-
ments. Exceptions to waiver by examination can be
made if the student has the appropriate undergrad-
uate coursework as described above. Students must
complete all waiver exams prior to the start of the
second semester of coursework—waiver exams may
be taken once per course. Students may complete
waiver exams prior to beginning their coursework if
they choose to do so. Students who waive core
courses may waive both the courses and the hours.
Students are permitted to waive a maximum of 18
credit hours of the core.

Students may also refer to the Policy on
Experiential Learning Credit Options at the
Graduate Level found in the University Catalog.

Admission Requirements

Prospective students may apply for entrance into
the program for fall, spring or summer semesters.
The College of Business and Public Administration
welcomes applications from men and women who
have earned a bachelor’s degree from an institution



accredited by a regional accrediting body or an
equivalent degree from a foreign instittion for con-
sideration into its Master’s program. Admission to
the program is competitive and granted only to
those who show high ability and likely success in
graduate business study. Evidence of ability means
that successful applicants will stand well above
average in most criteria used to measure graduate
promise.

Domestic Applicants

Applications and credentials should be
submitted to the MBA Program Office,

1026 Constant Hall, Old Dominion University,
Norfolk, VA 23529.

International Applicants

Please contact the Office of International
Admissions at (757) 683-3701 or
intladm@odu.edu for application instructions.

Application Checklist

To apply, submit the following to the
MBA Program Office:

e Application - You may apply online or print and
mail in a hard copy.

e Résumé

¢ Essay/Statement of Goals - Discuss your profes-

sional goals and how an M.B.A. will help you
achieve them (500 words maximum).

Tuition Rate Determination Form - This form
must be completed if you are claiming Virginia
residency for tuition purposes. Applicants who do
not submit this form will be considered out of
state.

Official GMAT Scores - All applicants are
required to submit GMAT scores. The scores can
be up to five years old. Detailed information about
the GMAT can be found at www.mba.com.

Official transeripts - Submit all transcripts for
undergraduate and graduate coursework.

Recommendation - Your recommender may
submit a letter of reference or the completed
recommendation form on your behalf. Only one
reference is required, and it should come from
either a current or former supervisor or a profes-
sor. No personal references will be accepted.

College-level calculus is required of all admit-
ted students. If you have not taken Calculus by
the application deadline, you will need to take it
during or before the first semester you begin your
M.B.A. coursework.

TOEFL - The TOEFL is required for all students
whose native language is not English. Please con-
tact International Admissions at 757-683-3701 for
more information about this requirement.



Application Deadlines

Domestic:
Semester Application/Credentials
Fall June 1/June 15
Spring November 1/November 15
Summer March 1/March 15

International:

Application and Credentials

Priority/February 1
Late/April 15
October 1
February 1

Applications and supporting credentials received beyond the deadline will be considered for the following semester.

Non-Degree Status

It may be possible to attend classes as a non-degree
student prior to being formally admitted to the
M.B.A. program at Old Dominion University. Non-
degree graduate students cannot enroll in graduate
business courses until they receive permission from
the M.B.A. program director or the M.B.A. program
manager. To obtain permission, a student must:

1. Present an official transcript as evidence of hav-
ing successfully completed a baccalaureate degree
and have a current GMAT score. The undergrad-
uate grade point average and GMAT scores must
be sufficient to meet the quantitative standards
for admission to the M.B.A. program. This deter-
mination will be made by the M.B.A. program
director or manager.

Or

2. Be currently enrolled in an AACSB accredited
graduate degree program at another institution.
A letter from that institution stating that the
student is in good academic standing is required,
along with official transcripts plus GMAT score.

Copies of all credentials must be submitted to the
M.B.A. Program Office.

Non-degree students are not eligible to receive
financial aid.

Applicants without a GMAT score may be able to
enroll as non-degree students taking courses from
other master’s programs at Old Dominion
University. Selected courses may be used as electives
toward the M.B.A. degree. Students considering this
option must consult with the M.B.A. Program
Office.



Core Course Descriptions

ACCT 601: Accounting for Managers (3 credits).
A study of the concepts of financial and managerial
accounting. Covers the financial reporting process
and the development of financial statements for
external users while exposing students to internally
generated accounting information. The overall
objective of the course is to provide students with
sufficient knowledge and competency to be intelli-
gent users of accounting information.

DSCI 600: Foundations of Statistics for Business
and Economies (3 credits).

Descriptive statistics, probability and probability
distributions, estimation and hypothesis testing,
analysis of variance, simple and multiple regression,
and introduction to time series analysis. Computer
software, as a tool for problem solving, will be uti-
lized throughout the course. Emphasis is on the
interpretation, in a business context, of statistical
information for both simple and complex models.

ECON 604: Managerial Economies and
International Trade (3 credits) Prerequisite:
MATH 200. Co- or prerequisite: DSCI 600 or
URBN 606. Demand and supply, theory of optimiz-
ing behavior, demand elasticity, demand forecasting,
production and cost, pricing with market power,
multiple plants, markets and products, profit maxi-

mization over time and under uncertainty, and
international trade and tariffs.

FIN 605: Financial Management (3 credits).
Prerequisite: ACCT 601, DSCI 600. The course
develops basic concepts of shareholders’ wealth
maximization, net present value, security valuation,
risk-return analysis, capital budgeting, cost of capi-
tal, capital structure, and dividend policy.

MGMT 602: Organizational Management (3
credits). Examines issues and principles in the man-
agement of individuals, groups and organizations.
Topics include motivation and reward systems,
group dynamics and team building, organizational
design, and change.

MKTG 603: Marketing Management (3 credits).
Fundamentals of marketing (including market
research, product design, distribution, pricing and
promotion of goods, services, people, places and
ideas,) with case analyses to clarify applications.

ECON 612: Global and Applied Macroeconomics
(3 credits). Prerequisite: ECON 604. Statistical
measurements and indicators of economic activity;
short-run macroeconomic analysis, credit markets,
demand for money, institutional factors in money
and banking, money creation, monetary policy, long-
run macroeconomics, short-run macroeconomic
comparative statistics, foreign exchange market;



description and history of business cycles, inflation,
economic growth and public policies.

IT 610: Information Technology Management

(3 credits). Information is a critical resource for
today’s organizations This course prepares students
for the managerial, organizational and technological
challenges involved on managing information and
information technology resources.

OPMT 611: Operations Management with
Quantitative Analysis (3 credits).

Prerequisite: DSCI 600. Introduces concepts and
frameworks for making decisions concerning
designing, planning and controlling service and
manufacturing operations. Concepts and issues
related to process, layout, materials management,
capacity and quality, and how they affect productiv-
ity and customer satisfaction, are discussed.
Quantitative techniques such as linear program-
ming, PERT/CPM and control charts are used to
make appropriate decisions.

MGMT 750: Business Policy and Strategy

(3 credits). Prerequisite: All core courses. A cap-
stone integrative course on strategy formulation
and implementation.

A series of one-hour modules has been developed
to deal with a variety of topics of general interest to
managers. Students are responsible for selecting at
least three of these over their tenure in the pro-
gram. These courses will not count toward a con-
centration, and grading is on a pass/fail basis.

MBA 621: Effective Business Writing

MBA 622: Business Plan Development
Prerequisites: completion of the Core
M.B.A. Courses

MBA 623: Essential Business Communication
Skills

MBA 624: Employment Law and Regulation

MBA 627: Business Ethics

MBA 628: Business in Global Cultures

MBA 630: Issues in International Business
Prerequisites: MGMT 602 &
MKTG 603

MBA 631: Negotiation Prerequisite: MGMT 602

MBA 632: Venture Capital
Prerequisites: ACCT 601, ECON 604,
FIN 605, MGMT 602, MKTG 603

MBA 633: Creative Thinking

MBA 695: Topics



The M.B.A. Association (M.B.A.A.)

The M.B.A. Association is the student organization of the M.B.A. program. The M.B.A. Association offers stu-
dents, faculty and alumni an avenue for professional development and networking opportunities, academic and
business-related discussion including a guest speaker forum, social interaction and community service activities.
Membership is open to currently enrolled students as well as alumni. Monthly meetings include presentations by
members of the regional business community.

For additional information about the M.B.A., please contact:
M.B.A. Program Office

1026 Constant Hall

Old Dominion University

Norfolk, VA 23529

(757) 683-3585

(757) 683-5750 fax

mbainfo@odu.edu

www.odu-mba.org

Higher Education Centers

Virginia Beach Higher Education Center
1881 University Drive

Virginia Beach

Peninsula Higher Education Center
600 Butler Farm Road, Suite 2200
Hampton

Tri-Cities Higher Education Center
1070 University Boulevard
Portsmouth
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